Challenge
- Wrigley wanted a way to ignite the marketing force about a
creat've new youth oriented marketing direction which involved a total
mind shift regarding who their consumer was and how to
emotionally connect the brand to this new, blogging, YouTube,
Project gaming, internet audience.

Global Marketing Summit
Solution

C2 played a major role in design, video and audio elements to

totally immerse the audience into a youth oriented world. The

Engagement Capability Audience discussion panel wasn’t traditional speakers but 18-24 year

Meetings and Events Wrigley’s Global olds. C2 also used nTAG Interactive for networking, audience
Marketing Force response and customizing agendas.
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